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Marketing Mix in Sports and Entertainment Part A
Directions:  In groups at your table, research and answer the following questions:
1. Google the core products of a state fair.  Use Wikipedia.


2. What was the initial purpose of a state fair. 


3. What is now included in most state fairs at their core products?



4. List and define the first 2 parts of the 4ps to discuss for today, Product and Price.   
a. 
 
b. 
 
5.  List three decisions that need to be made under these two categories.   
a. 


b.  
 Use the Internet to research The North Dakota State Fair in Minot North Dakota

6. For Each event identify the Marketing Mix:

a. Product of the event:
i. Describe the event (Explanation of event, what are the core products what are the Auxiliary Products.  What is it branded at, how long is it, when is it.  These are all part of the product decisions



b. Price of the event:
i. Provide the Range in Prices to Attend(Lowest, Mid, Highest), Prices of Additional products for sale




Marketing Mix in Sports and Entertainment Part B
Directions:  In groups at your table, research and answer the following questions:
c. Place of the event
i. Describe the Location (Type of location – Structure(s), Location within the city, Capacity of the events. You can find capacity on the Arenas etc. online).


ii. Describe where/how customers can purchase the product



iii. Describe how customer get’s tickets (physical, download, mailed)


d. Promotion of Event
i. Describe the various forms of promotion (Web site, Special Offers, Business Sponsors)






